


Used customer research and data analytics to uncover opportunities within our 
existing products including: 
• Designed and rebuilt Online Valuation tool ‘OpenEstimates’ +70% increase in 
leads sent to agent partners and improved contact rate by +30%
• Designed and built an automated customer flow which dramatically improved 
operational capacity, contact rate and customer experience
• Improving conversion rate optimisation across key funnels using combination of • Improving conversion rate optimisation across key funnels using combination of 
A/B testing and customer feedback to determine best performing product 
experiences
• Lead fortnightly sprint planning with Engineering team and other Product 
Managers 

As a UI/ UX Designer (7 years) 
• Worked with other Product Managers and Engineering team to design key landing • Worked with other Product Managers and Engineering team to design key landing 
pages and product experiences 
• Developed working design style guide used by other Product Managers and 
Marketing team
• Trained and mentored Junior Designer 
• Supported Marketing team with social and brand assets 

Vodafone - Visual Designer (Contract Role) 
March 2016 - August 2016March 2016 - August 2016
• Designed key lending pages across the Vodafone Website
• Worked with conversion rate optimisation specialists to run A/B tests across key 
converting funnels within the Vodafone store

Southern Cross Austereo - Designer / Senior Designer
August 2013 - March 2016
• Designed key landing pages across the Southern Cross Austereo website
• Designed sections within the various Southern Cross Austereo mobile application• Designed sections within the various Southern Cross Austereo mobile application


